Dr. Molly Frew Hodges needed to make a decision,
perhaps the toughest decision any business serving
the walk-in public makes: where to locate her office.
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What happeaned next is perhaps
representative of the “Ask and you shall
receive “ principle. Dr. Molly found a
space about 2 mile away from her old
location. The new space had nearly three
times the amount of room for nearly the
same price as the old space — including
renovation. The best part?

The new office includes 4,500 square feet
of renovated space in what was previously
a real estate office. Dr. Molly and her
associate, Dr. Ha Huynh, two hygienists
and eight more staff members now enjoy
the space afforded by seven operatories
with room to add four more.

Dr. Molly’s office manager, Sue Jones,
noted a healthy uptick in customers after
the move.

“This whole process was really smooth.
We’'ve moved twice in the 14 years that
I've worked in this practice. The first
time was with a different vendor and it
did not go well. So we were all a little
apprehensive about this second move.
But we couldn’t be any happier about
how this one went. We have nothing
but good things to say about Goetze.
The only glitch we had was with

our phone system which had

nothing to do with Goetze...

that was a Comcast thing.

We had to use our cell

phones for the first three

days the office was open.

That’s not how you want

to open a new office!”

Jones added.
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The moving process began with Dr. Molly
inviting Goetze Dental experts to come in
and look at all of her current equipment to
determine what she should keep and what
needed to be upgraded, as well as making
a list of additional needed equipment,

fixtures, accessories and more. And of
course a plan on where to put all of it.
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Brightly colored lockers provide
the perfect place for the team to
secure their stuff.
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DESIGN TEAM

Contractor:
Luke Draily Construction
Company

Equipment Specialist:
Mike McKim

Lead Installation Technician:
Mark Mazurkewycz

Installation Technicians:
Ray Browning
Dennis Borer

Sales Representative:
Curt Huwe

Senior Interior Designer:
Inga Paul



What about the name of the practice? Dr.
Molly decided to keep calling it Lighthouse
Dental when she purchased the existing
practice seven years ago, and to continue
that theme when the new location opened
its doors on April 1, 2013. Miniature
lighthouses and a beach cottage motif
adorn the space. And the color scheme is a
relaxing palette of purple, pink, aqua, blue
and gray.

“Everyone seems to love our lighthouse
and beach theme. It’s light and airy and
relaxing — which is a nice change of pace
for most people,” said Dr. Molly. So as it
turns out, a beach near a major retailer is
an ideal location to move a dental practice.

Lighthouse Dental can be found on the web
at




